
FIVE FACTS ABOUT BIP

The Broker Identity Program and its symbol,  
the BIPPER, have been around so long that it  
is easy to take it all for granted. Many brokers 
do not give the brand the level of consideration 
it deserves, forgetting to include it in their brand 
communications.

Research tells us that this is generally not a  
conscious omission – it just tends to get overlooked 
in the hurly burly of business. This is a missed  
opportunity to once more take advantage of the 
recognition of BIP and the respect it commands.  

         Accordingly, we have assembled Five Facts        
     about the BIP program that we believe deserve 
to be kept top-of-mind by all member brokers.  

Five Facts, some of which many brokers may have 
forgotten or not even be aware of: five reasons why 
the BIP program is so important to the future of our 
profession. 

We invite you to reflect on these facts and consider 
whether you could be doing more to incorporate 
BIP into your communications.



 The Broker Identity Program  was created in 1988, following on from  
       the Bank Act battle of 1987, to aid in the recognition of brokers as a  
     unified, national body, and to advance the stature and importance  
 of the profession in the eyes of governments and legislators.

Over the years, the Broker Identity Program has been developed, broadened, strengthened and firmly 
established as the hallmark of the ethics and standards of our profession, the value of the insurance 
broker as the champion of the consumer rights of the PC insurance buying public, and of the  
role that brokers play in the weaving of the very fabric of Canada.

We feel that we should all pause now and again to remind ourselves of who and what we are,  
reconfirming our role in our businesses, our communities, and even our country. Here are  
Five Facts worth remembering about the BIP: facts that may get lost in the shuffle of day  
to day work, but are proof of what we can all achieve if we put our minds to it, together.  

The Broker Identity Program 25 years on: Five Facts to Remember

BIP Fact #1



       By displaying the BIP symbol, slogan and logo, member  
                     brokers leverage the power and persuasiveness of  
         our national advertising and online campaigns. 

BIP Fact #2



   The nature and effectiveness of our BIP program make it  
                   the most highly regarded by broker associations 
            around the world, as confirmed by WFii.

BIP Fact #3



   Insurers acknowledge and applaud the power of  
             the BIP program and provide invaluable and  
          ongoing support to advance its success.

BIP Fact #4



    Research confirms that the BIP symbol is a positive 
                     influence on purchase decisions, conveying   
     caring, professionalism and helpfulness.

BIP Fact #5


